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Preface
This research has been carried out by staff and researchers at the Business Research Institute (BRI) of the
University of Chester.

The BRI was launched in the summer of 2014. Aiming to be a conduit between the business and
academic community, the BRI has annually facilitated the High Sheriff Awards for Enterprise, organised
the annual think tank the Chester Forum in partnership with many local businesses, and provided
bespoke research on family business and entrepreneurship. It is home to the international journal, the
Journal of Public Affairs and has academic and collaborative business links with a number of Chinese
Universities and organisations and is a focal point of Sino-UK cooperation and research in the region. In
addition to the business community links, the BRI has an active research body of doctoral students who
specialise in a broad range of interdisciplinary subject areas relating to business, entrepreneurship,
management and public affairs.

This report provides an overview of the current situation that small and medium-sized enterprises
(SMEs) are facing in relation to internationalisation, sustainability, and the challenges facing them in the
marketplace. The research conducted here aims at supporting the West Cheshire and North Wales
(WCNW) Chamber of Commerce in their mission to promote and encourage business for their members
and others regionally, nationally and internationally to improve commercial growth and prosperity. What
is unique about this research is that it has been conducted with participation from both members of the
Chamber and non-Chamber members in a comparative way with business owners from Chinese SMEs.
Ultimately, the results of this report will further support our regions ambition to achieve sustainable
economic growth, creating more jobs and develop greater social cohesion internationally.

For a description of the activities of the BRI, see the website of the University of Chester:
https://www.chester.ac.uk/bri

i
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

Acknowledgement
The research team is particularly grateful for the ﬁnancial and practical support provided by the
West Cheshire and North Wales Chamber of Commerce, without their generous and supportive
assistance throughout this project this research and report would not have been possible. We
would also like to thank the University of Chester for their ongoing support and support
provided by Chinese Universities, particularly Beijing Foreign Studies University (BFSU) and
Guangxi Normal University (GNU) for their advice and support alongside this research. In
addition, we would like to thank all the respondents who took the time to complete the survey
and engage with this research. We believe their responses and engagement in the survey and
process will make a difference in our understanding and knowledge of this critical area.

ii
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

Key Findings Summary
Members VS Non-Chamber Members
- Internationalisation levels of non-Chamber members is higher than Chamber members;
- Despite finding sustainable development issues more relevant, a significantly smaller
number of Chamber members had a sustainability-related management system in place;
- Non-Chamber members found all the studied key challenges (e.g. “Attracting new
customers”, “Attracting skilled employees”, “Obtaining working capital” etc) facing their
businesses more relevant to them, in comparison with Chamber members.
Chinese VS UK Businesses
- The internationalisation levels of Chinese businesses are at higher levels than those in
observed UK businesses in all aspects that were studied;
- In addition to being more active in exporting, Chinese businesses were also more active in
importing;
- Chinese companies indicated most of the sustainability aspects were more relevant to them
than the UK companies except in the aspect of “Non-discrimination (age, race, gender,
religion etc…)”;
- Significantly more Chinese companies had a sustainability-related management system in
place in comparison with UK companies;
- While UK companies indicated that “Attracting new customers” was their biggest challenge,
Chinese companies identified “Attracting skilled employees” as theirs;
Chinese companies found all the studied key challenges facing their businesses more
relevant to them, in comparison with UK companies.

SMEs VS Large Companies
-

-

-

While no significant difference was identified in the internationalisation level of UK SMEs
and large companies (large companies exhibiting an equally low level), the
internationalisation level of Chinese large companies is statistically higher than SMEs in all
the aspects that were studied;
Large companies (both UK and China) are more active in both exporting and importing than
SMEs;
Large companies (both in the UK and China) found all of the seven aspects of sustainable
development related issues more relevant to them than the SMEs. Significantly more large
companies had a sustainability-related management system in place than SMEs;
SMEs identified “Attracting new customers” as their biggest challenge, while large companies
identified “Attracting skilled employees” as theirs;
Large companies found four out of the five aspects of the studied key challenges more
challenging (except “Attracting new customers”), in comparison with SMEs.
iii
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1. Introduction
This research project was developed in response to a call to further understand the current
challenges facing SMEs in relation to internationalisation and sustainable development. Small
businesses accounted for 99.3% of all UK private sector businesses at the start of 2017 and
99.9% were SMEs. Total employment in SMEs was 16.1 million which is equivalent to 60% of all
private sector employment in the UK. The combined annual turnover of SMEs was £1.9 trillion,
which equates to 51% of private sector turnover in the UK1. Therefore, SMEs are critically
important to the overall strength and wellbeing of the economy in general.

Against the current economic and political climate of uncertainty surrounding BREXIT and the
recovery from the financial crisis of 2008, organisational internationalisation and sustainability
has received unprecedented attention from policymakers, businesses and researchers alike.
Internationally speaking, developed economies are eager to maintain growth in their economies
by developing new links with emerging economies and markets who are also willing partners.
The UK Department for International Trade was established as an immediate response to the
EU referendum and seeks to promote British trade and investment across the world through
building a global appetite for British goods and services2. As a result of this attention, it is clear
that both international collaboration and exports of British goods and services is of key
importance for the future health and wellbeing of the UK economy. Therefore, it is pertinent
and of value to many businesses and organisation that we know the level of internationalisation
and potential challenges facing businesses of various sizes.

A strong economy relies on a healthy environment, and in terms of sustainability, the UK
government’s recent 25 year plan outlines a commitment to the sustainable development
agenda3.

1

HM Gov. (2017). Business population estimates for the UK and regions 2017. Retrieved from:
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/663235/bpe_2017_statistical_release.pdf
2
DIT. (2017). A short Guide to the Department for International Trade. Oct 2017. Retrieved from: https://www.nao.org.uk/wpcontent/uploads/2017/10/Short-Guide-to-the-Department-for-International-Trade.pdf
3
DEFRA. (2018). A Green Future: Our 25 Year Plan to Improve the Environment. Department for Environment, Food & Rural
Affairs. Retrieved from: https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/673203/25-yearenvironment-plan.pdf
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SMEs can play their part in supporting this agenda by thinking critically about the decisions they
make in relation to their business activities. For example, reducing the amount of energy used
(transport, operations, procurement), adopting a circular economy approach where waste can
become a financially beneficial by-product (such as bioenergy) thus promoting recycling efforts,
and ensuring that partnerships reflect the values pertinent to their own sustainability efforts.

Production processes need to reduce waste by promoting recycling and reducing the amount of
materials used in general terms. Not only will this result in fewer financial outputs for
producers, but also service based SMEs can also adapt sustainable development initiatives to
suit their particular needs. Topical issues include promoting a circular economy, where waste is
used as a resource, can also aid these efforts and bring financial benefits. Reducing the use of
single-use plastic packaging, reducing the amount of energy used (in all areas of business
activities), is of key concern for the economy and state as a whole.

Further to the environmental dimensions of sustainability, the social considerations surrounding
employment, working conditions and non-discrimination must also be applied with equal
weight. However, it is not enough to just state idealistic targets and goals from a top-down
perspective. SMEs need to be aware of the issues facing them, as well as policy and decision
makers. Therefore it is imperative that the opinions of SME practitioners are taken into
consideration when attempting to realistically promote both internationalisation and
sustainable development initiatives in this context.

2
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1.1 Sustainable Development Background
There is a clear scientific consensus concerning the challenges facing our planet, primarily when
it comes to climate change studies, for example the Planetary Boundaries Framework produced
by the Stockholm Resilience Institute4. As a result, it is important that we make serious attempts
to ensure that the way in which we produce and distribute our products, conduct our business,
and offer services is durable and fit-for-purpose now and in the future. We must also accept the
realities of modern businesses, the recent performance of the global economy, and the societies
which exist symbiotically within the economy and environment.
Sustainable development is the stance that our human endeavours should ideally be striving to
create a state of global equilibrium, and ultimately net positive contribution. This is where we
recognise that the unbridled pursuit of economic growth must be grounded by the
environmental capacity to sustain it, whilst also recognising societal needs; “Sustainable
development, therefore, is the process through which sustainability is achieved”5.

When we think about sustainable development, the Brundtland definition helps us grasp the
essence of what is needed in order to change the business as usual approach we often have;

“Development that meets the needs of the present generation without compromising the ability
of future generations to meet their own needs”6

The Brundtland definition of sustainable development is well established in the scholarly
discourse and is considered as a base line upon which to develop a more conceptual definition.

In practice, The VISIS sustainability thinking method produced by the Atkisson Consultancy
Group7 can help us to visualise Sustainable Development related thinking and is especially useful
for small businesses to consider (see Figure 1).

4

Rockstrom, J., Steffen, W., Noone, K., Persson, A., Chapin, F. S., Lambin, E. F., . . . Foley, J. A. (2009).
A safe operating space for humanity. Nature, 461(7263), 472-475. doi:10.1038/461472a
5
Jollands, S., Akroyd, C., & Sawabe, N. (2015). Core values as a management control in the construction of “sustainable
development”. Qualitative Research in Accounting & Management, 12(2), 127-152. doi:doi:10.1108/QRAM-04-2015-0040
6
Brundtland, G., et al. (1987). Our Common Future ('Brundtland report'). United Nations.
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Figure 1. VISIS Conceptual Framework of Sustainable Development Related Problem Solving

The key point to consider here in relation to internationalisation is, does sustainable
development fit into decision-maker perspectives at SME level? This is why it is important to
establish from the practitioner viewpoint exactly what is considered to be sustainable
development. Only then will the ambitions of policymakers and those who implement and
support them be aligned.

7

Atkisson consultancy Group. See: http://atkisson.com/
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2. Chamber member overview

This project revealed a number of outcomes regarding internationalisation, sustainable
development and key challenges, but also a deeper understanding of Chamber members, their
locations, size, and type of industry. Although this information was known to WCNW Chamber
of Commerce, it is interesting and of value to present these statistics in a manner which helps
the reader become more familiar with Chamber member demographics. The analysis in this
section refers to the entire population of WCNW Chamber members as at 30 November 2017.

The WCNW Chamber of Commerce is accredited along with 52 others with the British Chamber
of Commerce (BCC), which defines the standard for the operations of the Chambers of
Commerce who form the BCC network. As a result, the UK’s only cross-border Chamber has a
unique perspective on the challenges and business needs of businesses across two distinctive
territories and national areas (See Figure 2).

Figure 2. WCNW Chamber of Commerce Service Coverage Area
2.1 County distribution of Chamber members

In total, 50% (297) of Chamber members were based in Cheshire, with the second largest
coming from Flintshire at 13% (80). Wrexham was the third significant county area of Chamber
members at 11% (67). Gwynedd (40) and Merseyside (39) both accounted for 7% of Chamber
members. The counties of Denbighshire at 4% (25), Conwy at 2% (12) and Isle of Anglesey at 1%
(4) made up the least amount of Chamber members within the territory of WCNW Chamber
county areas. It was interesting to note that 5% (17) of Chamber members came from outside
the region, thereby illustrating the extent of the network of business members WCNW Chamber
hosts.
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Figure 3. Chamber Members’ Geographic Distribution by County
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2.1 Chamber members company sizes
In total, 41% (242) of Chamber members were operating as a sole trader (see Figure 4). The
second most populous category size of Chamber members was micro businesses that employed
below 10 members of staff, this equated to 27% (162) of Chamber members. The third most
common type of Chamber member was the small business category from 10 to 50 employees,
which was 23% (135) in total. The final two category sizes came to approximately 2% of
companies who employed 251-500 members of staff (five listed) and nine members who
employed over 500 members of staff. In short, 98% of Chamber members were SMEs (including
sole proprietors and micro-enterprises), which is slightly lower than the latest national statistics
figures which posit that 99.9% of all UK business are SMEs8

8

Business Population Estimates for the UK and Regions 2017, Department for Business, Energy and Industrial Strategy, 30

November 2017. Retrieved from:
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/663235/bpe_2017_statistical_release.pdf
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Figure 4. Chamber Members by Size
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2.2 Industry types in relation to Chamber members
The majority of WCNW Chamber members categorised themselves as service providers,
totalling 74% (440). Manufacturing was the second most common industry type at 13% (79),
and the third most common industry was retail at 7% (38). The two least common industry
types were public sector members at 3% (19) and education which was also at 3% (18) (see
Figure 5).

Figure 5. Chamber Members by Industry
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13%
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7
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3. Research Methodology
This study adopted a large-scale, cross-national, quantitative survey of businesses in the UK and
China. For comparative analysis purposes, both SMEs and large companies were included in the
samples. One major advantage of cross-national studies is that it has the potential to yield
insightful findings by comparing the data collected from different cultural and social contexts.
This is particularly useful when comparing companies from contrasting economies.

A pilot study of 30 Cheshire and North Wales based SMEs was conducted as part of this study, in
order to assess and evaluate the main research design and the research instruments employed.
A printed offline and online questionnaire survey with identical content was designed in both
Chinese and English languages. It was distributed to the sample through different channels,
including an online questionnaire survey, postal mail, email, telephone calls and most
importantly, through face-to-face contact.

3.1 Sampling and gaining access
The prime target group and samples gathered in the UK were from members of the WCNW
Chamber of Commerce. Additionally, businesses in the North West of England and across the UK
were also included.
The target samples in China included companies from both North and South China (from areas
such as Guangdong, Guangxi, Fujian, Zhejiang, Shanghai, Beijing and Liaoning Provinces and City
regions).

3.2 UK fieldwork
The fieldwork was conducted from May to October 2017. During this period, the research team
in the UK initially made contact with Chamber members and disseminated the questionnaire
survey. Two research assistants spent several weeks making phone calls to Chamber members,
using the latest member database provided by WCNW Chamber of Commerce. In excess of
2,000 phone calls were made during the period, the results of this stage of fieldwork is
summarised in Figure 6.
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Figure 6. Result of Data Collection by Phone Calls
15%

18%

67%

Answered

Declined

No Answer/invalid number/busy line

In stage 2, a different data collection strategy was adopted. The research team attended
networking events, including those organised and hosted by the Chamber. A total of 105
questionnaires were collected using this method, including 83 from Chamber members.

The research team continued to augment this information and collected additional data by
utilising personal contacts, further phone call conversations and making company visits. At the
end of the fieldwork, a total of 450 responses were received in the UK, including 192 Chamber
members.

3.3 China fieldwork
The data collection in China adopted a different approach, reflecting the cultural context and
the way target respondents responded to surveys. The research team first adopted a more
personal strategy to obtain survey respondents in China. The personal contacts of the BRI
research team were utilised. For example, one of the team members, Professor Jinbo Zhou of
Guangxi Normal University, utilised the database of over 1,000 MBA alumni of his university,
which reflected a good cross-section of individuals across modern China, many of whom are
active within a range of small and large businesses.
9
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In addition, team members also visited China in order to meet with potential respondents in
face-to-face interviews. Furthermore, a market research company was used to further
disseminate the questionnaire survey. A total of 560 responses were received in China.

As a result of the data collection methods, a total of 1010 responses in the UK and China were
received (see Table 1). By excluding the incomplete responses, a total usable response rate of
63.5% (641 respondents) was achieved, which is a good sample size for this type of
international, cross-cultural study.

Table 1. UK and China Respondents Summary
Country

Category

Total responses
received

UK

Chamber Members
Non-Chamber
members

China
Total

192

Responses with
significant
missing answers
71

Usable responses
(some with missing
answers)
121

258

74

184

560

224

336

1,010

369

641

The completed questionnaire surveys were then coded and inputted into the computing
statistics software SPSS. Unrelated t-test to compare means; Chi-square test and correlation test
were utilised to compare and contrast the different group of respondents. All the analysis was
conducted at 95% confidence rates. Only the essence of the analysis is presented in this report.
More detailed data and analysis can be provided if requested via the WCNW Chamber of
Commerce.

The result of the analysis is presented in three parts: part one comprises a comparative analysis
of the Chamber members and non-Chamber members. Part two comprises a comparative
analysis of the UK and Chinese samples. Part three comprises of three sub-sections: UK SMEs vs
UK large companies; Chinese SMEs vs Chinese large companies & SMEs vs large companies. The
results of the analysis are detailed in the following sections.

10
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

4. Data analysis and discussion
4.1 Comparison between members and non-chamber members
In this first section of analysis, we aim to compare Chamber members’ and non-Chamber
members’ businesses in the core aspects of internationalisation, sustainability and key
challenges.

4.1.1 Internationalisation
By comparing Chamber members and non-Chamber members, the internationalisation level of
respondents was measured. In general, we found the internationalisation level of non-Chamber
members to be statistically higher than Chamber members in most aspects, with the exception
of the aspect “overseas sales agents” (see Figure 7).

Figure 7. Overseas Involvement - Chamber Members vs Non-Chamber Members
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We also examined the proportion of overseas sales volumes of both Chamber members and
non-members and found that the majority of the UK respondents (68.5% of Chamber members
and 65.6% of Non-members) had no overseas sales at all. A higher proportion of non-members
(16.2%) had a proportion of overseas sales (between 1-5%), in comparison to Chamber
members (1.1%). Similar patterns of “proportion of overseas sales” and “level of employees
involved in overseas sales” between Chamber members and non-members were identified (see
Appendix 1).

A comparison of “mission to expand overseas markets” levels showed that only 32.1% of
Chamber members, in comparison with 52.3% of non-members, expressed that they had an aim
to expand into overseas markets. In other words, Chamber members are significantly less likely
to have a mission and associated plans to expand into overseas markets. Given the fact that
internationalisation is one of the Chamber’s top priorities, this result highlights an area that
needs to be further developed, explored and addressed.

A correlation analysis confirms that the proportion of overseas sales positively correlates to the
number of employees, which is understandable. In fact, the company size was found to
significantly correlate to all aspects of internationalisation, including import, export and mission
to expand into overseas markets. This is further illustrated in the section that contrasts SMEs
and large companies (see Section 4.3).

4.1.2 Sustainable Development
In this section, we aim to explore the respondents’ levels of sustainable development
engagement. In particular, how relevant are the different aspects of environment and social
sustainability dimensions to their business?

Our analysis shows that Chamber members found five out of the seven aspects more relevant to
them than the non-Chamber members. Interestingly, despite finding it more relevant, a
significantly smaller number of Chamber members had a sustainability-related management
system. Only 29.5% of Chamber members, in comparison with 42.5% of non-members indicated
that they had a sustainability-related management system in place (see Figure 8).
12
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Figure 8. Sustainable Development - Chamber Members vs Non-Chamber Members
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The result is interesting as it indicates that Chamber members appear to be more aware of the
sustainable development issues, yet they are less likely to have a relevant system in place. This
may suggest barriers faced by Chamber members in putting sustainability management systems
in place and is an area that is well worth further exploration and analysis.

4.1.3 Key Challenges
In this section, we aim to identify the key challenges facing the respondents. Both Chamber
members and non-Chamber members identified; “Attracting new customers” as their biggest
challenge. Interestingly, non-Chamber members found most of the aspects more challenging, in
comparison with Chamber members (see Figure 9).
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Figure 9. Key Challenges - Chamber Members vs Non-Chamber Members
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In particular, non-members found it more challenging in the aspects of “Attracting new
customers”; “Competing with other firms”; “Attracting skilled employees” and “Obtaining
working capital”. In other words, although Chamber members acknowledged that they are also
facing these challenges, they do not see it as challenging as non-members did. This may be due
to two reasons; firstly, it is possible that the services provided by the Chamber prove to be
useful support for the members to cope with the challenges facing their business. Secondly,
Chamber members it suggests that these companies are likely to be more active in networking.
Studies have suggested that active networkers are likely to be more resourceful in terms of
social capital (and also other forms of capital), which is helpful for companies to cope with the
challenges facing their business9.

9

Shaw, E., Lam, W., & Carter, S. (2008). The role of entrepreneurial capital in building service reputation. Service Industries
Journal, 28(7), 899-917.
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4.2 Comparison between UK and Chinese businesses
In this second section of analysis, we aim to compare the UK and China based businesses in the
aspects of internationalisation, sustainability and key challenges.

4.2.1 Internationalisation
By comparing the UK and Chinese samples, our analysis suggests that the internationalisation
level of Chinese respondents is higher than UK respondents in all aspects. A total of 58% of
Chinese businesses, in comparison with only 31.3% of UK businesses indicated that they had
overseas customers.

Figure 10. Overseas Involvement - UK vs China
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Chinese businesses were also found to have a higher proportion of overseas sales, 9.9% of
Chinese businesses’ indicated that the proportion of overseas sales was over 50%. This is in
comparison with only 4.2% of UK businesses indicating a proportion of overseas sales at over
50%.
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In the category of “proportion of employees involved in international business” reveals similar
patterns, with over 76.3% of Chinese businesses and only 21.1% of UK businesses have
employees directly involved in international business (see Appendix I). As China is the world’s
largest exporter, it is not surprising that Chinese businesses scored higher in overseas sales
related indicators.

Furthermore, it was revealed that the Chinese businesses also scored significantly higher in
overseas purchasing aspects. A total of 45.8% of Chinese businesses, in comparison to 18.5% of
UK businesses, had overseas suppliers. In addition, our research also revealed that Chinese
businesses were more active in acquiring overseas purchases. A total of 26.9% of Chinese
businesses, in comparison with only 4.8% of UK businesses had set up an overseas purchasing
office (See Figure 10). In other words, the results of our research suggest that Chinese
businesses were more active in both exporting and importing, which supports the observation
that China is increasingly focusing on imports.10

4.2.2 Sustainable Development
In this section, we aim to explore the UK and Chinese respondents’ sustainable development
dimension of their businesses. In particular, how relevant are the different aspects of the
environmental issues and social sustainability to their business?

Our analysis shows that Chinese respondents perceived all the aspects more relevant to them
than the UK respondents except in the aspect of “Non-discrimination (age, race, gender, religion
etc…)”. It is likely to be the consequence of the fact that the Chinese government have been
heavily implementing sustainability policies in the last decade and have been very strict in
enforcing compliance11.

10

Wood, J., Wu, J., Li, Y., & Kim, J. (2017). TBT and SPS impacts on Korean exports to China: empirical analysis using the PPML
method. Asian‐Pacific Economic Literature, 31(2), 96-114. doi: 10.1111/apel.12186
11
Yang, S., Yang, Y., Kankala, R. K., & Li, B. (2018). Sustainability assessment of synfuels from biomass or coal: An insight on the
economic and ecological burdens. Renewable Energy, 118, 870-878. doi: 10.1016/j.renene.2017.11.073
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Nevertheless, in the area of “non-discrimination” Chinese respondents did not find it as relevant
as other aspects; this is likely to be a consequence of Chinese state policies which are still in the
developmental stage at this area12.

Figure 11. Sustainable Development - China vs UK
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The results also suggest that significantly more Chinese respondents had a sustainability-related
management system. A total of 57.4% of Chinese businesses, in comparison with only 33% of UK
businesses had sustainability-related management system in place. Our results also suggest that
Chinese businesses were not only more aware of the environmental sustainability issues; they
indicated that they were more active in coping with them by having relevant systems in place.
This is likely to be compliance with the regulatory requirements of government policies, which
in turn supports the view that governments play a key role in implementing sustainability
policies.

12

Cheng, Z., Guo, F., Hugo, G., & Yuan, X. (2013). Employment and wage discrimination in the Chinese cities: A comparative study
of migrants and locals. Habitat International, 39, 246. doi: 10.1016/j.habitatint.2012.11.007
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4.2.3 Key Challenges
In this section, we aim to identify the key challenges facing UK and Chinese respondents. The
result of our analysis suggests that Chinese respondents found all aspects more challenging, in
comparison with their UK counterparts.

Figure 12. Key Challenges - UK and China
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While UK businesses indicated that “Attracting new customers” was their biggest challenge,
Chinese businesses identified “Attracting skilled employees” as their biggest challenge. Given
the fact that China’s economy has been growing steadily and continuously for nearly four
decades, it is understandable that a shortage of skilled labour is considered as the biggest
challenge for Chinese businesses. Our correlation analysis suggests that companies which have
established overseas offices/shops appear to find “attracting skilled labour” more challenging.
This is understandable as having overseas offices/shops requires recruiting local employees
which the company may not necessarily have easy access to. Furthermore, recruiting
expatriates can be a key barrier to the success of overseas offices/shops13.

13

Biemann, T., & Andresen, M. (2010). Self‐initiated foreign expatriates versus assigned expatriates: Two distinct types of
international careers? Journal of Managerial Psychology, 25(4), 430-448. doi: 10.1108/02683941011035313
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4.3 Comparison between SME and large companies
In this section of the analysis, we aim to compare the SMEs and large companies in the core
aspects of internationalisation, sustainability and key challenges. Given the different economic
contexts, we divided our analysis into three sub-sections: UK SMEs & Large Companies; Chinese
SMEs & Large Companies; SMEs & Large Companies in UK and China.
4.3.1 SMEs & Large Companies in the UK
In this section, an analysis of all the SMEs and large companies in the UK is presented.
Internationalisation, sustainable development and key challenges are explored.

4.3.1.1. Internationalisation
By comparing the SMEs and large companies in the UK, our analysis suggests that the
internationalisation level of large companies is not significantly different in most aspects (See
Figure 13). In fact, no consistent pattern can be identified in the different aspects of
internationalisation. SMEs scored higher in the aspects of “Overseas customers”, “Overseas
manufacturing/operation”, and “Overseas Suppliers” while large companies scored higher in the
other aspects, including “Overseas sales office/shops”, “Overseas sales agents”; “Overseas jointventures” and “Overseas purchasing office”. The only aspect that is statistically different was
“Overseas agent”, with 13.3% of large companies, and only 3.5% of SMEs expressing that they
have overseas agents in place.
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Figure 13. Overseas Involvement - SMEs vs Large Companies in the UK
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No significant difference was identified in the respondents’ “Proportion of overseas sales”,
although our data suggests that a larger proportion of companies (12.5%) appear to have sales
levels between 71-100%, in comparison with only 2.6% of SMEs who expressed that they have
achieved this level of overseas sales (See Appendix 1).

In the category of “proportion of employees involved in international business”, significant
differences between UK SMEs and large companies were identified, suggesting that SMEs and
large companies do have different proportions of employees involved in international business
(See Appendix I, Figure 26). Previous studies suggest that SMEs have a lower level of
internationalisation14, yet the result of this study suggests that there is no significant difference
in the level of internationalisation between SMEs and large companies. The results of our
research also found that although not statistically significant, more SMEs expressed that they
had a mission to expand to overseas markets, with 32.3% of SMEs, in comparison with only
23.3% of large companies indicated that they have a mission to expand into overseas markets.

14

Crick, D., & Barr, P. (2007). SMEs' barriers towards internationalisation and assistance requirements in the UK: differences
between exporters and firms employing multiple modes of market entry. Journal of Small Business and Entrepreneurship, 20(3),
233.
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4.3.1.2 Sustainable Development
In this section, the sustainable development engagement of SMEs and large companies in the UK was
explored. Our analysis shows that large companies found all of the seven aspects of sustainable
development more relevant to them than the SMEs. Likewise, significantly more large companies had a
sustainability-related management system in place, 56.7% of large companies, in comparison with only
31% of SMEs, indicated that they had a sustainability-related management system in place (see Figure
14).

Figure 14. Sustainable Development - UK SMEs vs Large Companies
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4.3.1.3 Key Challenges
In this section, we aim to compare the key challenges facing SMEs and large companies in the
UK. While SMEs identified “Attracting new customers” and “Competing with other firms” as
their biggest challenges, large companies identified “Attracting skilled employees” as their
biggest challenge. Notably, large companies found three out of the five aspects more
challenging, in comparison with SMEs (see Figure 15). In particular, large companies were found
to score significantly higher than the SMEs in the aspect of “Obtaining working capital” and
“Attracting skilled employees”.

Figure 15. Key Challenges - SMEs vs Large Companies in the UK
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4.3.2 SMEs and Large Companies in China
In this section, an analysis of all the SMEs and large companies in China is presented.
Internationalisation, sustainable development and key challenges were explored.
4.3.2.1. Internationalisation
By contrasting SMEs and large companies in China, our analysis suggests that the
internationalisation level of large companies is statistically higher than SMEs in all aspects. A
total of 82.6% of the large companies, in comparison with 38.5% of SMEs indicated that they
had overseas customers.

Figure 16. Overseas Involvement - SMEs vs Large Companies in China
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Large companies were also found to have a higher proportion of overseas sales, 14.3% of large
companies indicated that the proportion of overseas sales was over 50%. This is in comparison
with only 4.3% of SMEs indicating a proportion of overseas sales at over 50% (See Appendix 1,
Figure 28). The category of “proportion of employees involved in international business” reveals
similar patterns, with 90.7% of large companies and only 64% of SMEs having employees
directly involved in international business (See Appendix 1, Figure 29).

23
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

Furthermore, it was revealed that large companies scored significantly higher in overseas
purchasing aspects. A total of 65.1% of large companies, in comparison with 31.4% of SMEs, had
overseas suppliers.
In addition, our research also revealed that large companies were more active in acquiring
overseas purchasing. A total of 43.9% of large companies, in comparison with only 14% of SMEs
had set up overseas purchasing offices and operations (See Figure 16).

The result of our research also found that large companies are also more likely to have a mission
to expand overseas markets, with 83.7% of large companies, in comparison with only 73.6% of
SMEs, indicating that they have a mission to expand into overseas markets. In other words, the
results of our research suggest that large Chinese companies were more active in both exporting
and importing, thus indicating a significantly higher level of internationalisation.

The result of this study supports the findings of previous studies that Chinese SMEs found it
more difficult to internationalise 15, some studies attribute this to the lack of recognised
reputable branding and public funding support.

15

Cardoza, G., & Fornes, G. (2011). The internationalisation of SMEs from China: The case of Ningxia Hui Autonomous Region.
Asia Pacific Journal of Management, 28(4), 737-759. doi: 10.1007/s10490-009-9174-z
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4.3.2.2 Sustainable Development
In this section, the sustainable development engagement of Chinese SMEs and large companies
was compared. Our analysis shows that large companies found five out of the seven aspects
more relevant to them than the SMEs (See Figure 17). Likewise, more large companies had a
sustainability-related management system. In total, 64.3% of large companies in comparison
with 52% of SMEs indicated that they had a sustainability-related management system in place.

Figure 17. Sustainable Development - SMEs vs Large Companies in China

1.60

Energy consumption

1.45

Water usage
1.21

Air emissions

2.16
2.33

1.65

Waste reduction/ recycling/ reuse

2.57

2.33

Working conditions

2.73

Wage & Benefits

2.77
1.60

Non-discrimination

3.00
2.98

2.27

Mean
SMEs

Large Companies

The result of our analysis supports the findings of a previous study suggesting that SMEs in China
are less aware of sustainability related issues and are therefore more challenging for
government to impose relevant policies on SMEs16 .

16

Liu, P., Zhou, Y., Zhou, D. K., & Xue, L. (2017). Energy Performance Contract models for the diffusion of green-manufacturing
technologies in China: A stakeholder analysis from SMEs’ perspective. Energy Policy, 106, 59-67.
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4.3.2.3 Key Challenges
In this section, we aim to identify the key challenges facing Chinese SMEs and large companies.
While SMEs found both “Attracting new customers” and “Attracting skilled employees” equally
challenging, large companies identified “Attracting skilled employees” as their biggest challenge
(See Figure 18). The analysis also suggests that SMEs found three out of the five aspects more
challenging, in comparison with the large companies, although only by a small percentage.

Figure 18. Key Challenges - SMEs vs Large Companies in China
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In particular, SMEs found it more challenging in the aspects of “Attracting new customers”;
“Attracting skilled employees” and “Obtaining working capital”. The difficulties facing Chinese
SMEs is well documented in the literature, it is argued that the unique institutional context in
China is more favourable to the larger companies to cope with the challenges facing them 17.

17

Ye, L., Tweed, D., & Toulson, P. (2012). Challenges and obstacles faced by small and medium sized businesses (SMEs) in China.
ICSB World Conference Proceedings, 2(1), 1.
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4.3.3 Comparison of SMEs and Large Companies in the UK and China
The analysis in the last two sections highlights the differences and similarities between SMEs and large
companies in the UK and China respectively. In this section, an analysis of SMEs and large companies
surveyed in the UK and China is outlined.

4.3.3.1. Internationalisation
By contrasting the SMEs and large companies, our analysis suggests that the internationalisation
level of large companies is statistically higher than SMEs in all aspects. A total of 71.4% of large
companies, in comparison with 33.6% of SMEs indicated that they had overseas customers (See
Figure 19).

Figure 19. Overseas Involvement - SMEs vs Large Companies
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It was revealed that large companies scored significantly higher in overseas purchasing aspects.
A total of 55.3% of large companies, in comparison with 22.2% of SMEs, had overseas suppliers.
In addition, our research also revealed that large companies were more active in acquiring
overseas purchases and associated operations. A total of 36.6% of large companies, in
comparison with only 6.3% of SMEs had set up an overseas purchasing office or operation. In
other words, the results of our research suggest that large companies were more active in both
exporting and importing (See Figure 19).
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Large companies were also found to have a higher proportion of overseas sales, 14% of large
companies indicated that their proportion of overseas sales was over 50%. This is in comparison
with only 4.9% of SMEs indicating a proportion of overseas sales at over 50% (See Appendix I,
Figure 30). The category of “proportion of employees involved in international business” reveals
similar patterns, with over 68.3% of large companies and only 30.5% of SMEs having employees
directly involved in international business (See Appendix 1, Figure 31).

The result of our research also found that large companies are also more likely to have a mission
to expand into overseas markets, with 72.3% of large companies being involved in this activity,
in comparison with only 48.4% of SMEs, indicating that they have a mission to expand into
overseas market. The result of this study is also in line with the findings of previous studies,
which suggests that SMEs tend to have lower levels of internationalisation due to a lack of time,
resources and networks18.

18

İPlİK, F. N. (2010). Networking as an internationalization strategy for small- and medium-sized enterprises. The Journal of
Industrial Relations & Human Resources, 12(1), 95-106.
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4.3.3.2 Sustainable Development
In this section, the sustainable development engagement of SMEs and large companies was
explored. Our analysis shows that large companies found all of the seven aspects more relevant
to them than the SMEs (See Figure 20). Likewise, significantly more large companies had a
sustainability-related management system. In total, 62.8% of large companies, in comparison
with 38.8% of SMEs, indicated that they had a sustainability-related management system in
place.

Figure 20. Sustainable Development - SMEs vs Large Companies
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Studies have suggested that the structure and the internal environment of SMEs are more
favourable to implement sustainability related management systems19. However, the result of
this study somewhat contradicts this by finding that SMEs are likely to be less aware of
sustainability issues and possess less resource to put a sustainability related management
system in place20.

19

Jamali, D., Zanhour, M., & Keshishian, T. (2009). Peculiar Strengths and Relational Attributes of SMEs in the Context of CSR.
Journal of Business Ethics, 87(3), 355-377. doi: 10.1007/s10551-008-9925-7
20
Baumann-Pauly, D., Wickert, C., Spence, L. J., & Scherer, A. G. (2013). Organizing Corporate Social Responsibility in Small and
Large Firms: Size Matters. Journal of Business Ethics, 115(4), 693-705. doi: 10.1007/s10551-013-1827-7
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4.3.3.3 Key Challenges
In this section, we aim to compare the key challenges facing SMEs and large companies. While
SMEs identified “Attracting new customers” as their biggest challenge, large companies
identified “Attracting skilled employees” as theirs. Notably, large companies found four out of
the five aspects more challenging, in comparison with SMEs (See Figure 21).

Figure 21. Key Challenges - SMEs vs Large Companies
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In particular, large companies found it more challenging in the aspects of “competing with other
firms”; “attracting skilled employees”, “keeping up-to-date with technology” and “obtaining
working capital”. This contradicts previous studies which suggested that SMEs are likely to
perceive more challenges than large companies due to their smaller size 21 and can thereby be
seen as areas which require further investigation.

21

Xie, Y. H., & Suh, T. (2014). Perceived resource deficiency and internationalization of small- and medium-sized firms. Journal of
International Entrepreneurship, 12(3), 207-229. doi: 10.1007/s10843-014-0121-9
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5. Summary and Conclusions
This project was aimed at advancing the understanding of businesses in the area of
internationalisation, sustainability and key barriers facing businesses in the UK and China. The
results of our analysis found significant differences in all the major features and aspects of
internationalisation, sustainable development and key challenges for Chamber and nonChamber members, in the UK and Chinese businesses as well as SMEs and large companies.

5.1 Chamber member and non-members
First we compared Chamber members and non-members on the core aspects of
internationalisation, sustainable development and key challenges. Non-Chamber members
appeared to be more internationally focused in comparison with Chamber members.
Furthermore, not only did the Chamber members exhibit lower levels of internalisation, the
results also showed that they were less likely to have a mission to expand into overseas
markets. These results highlight several ways in which the Chamber can help its members.
Raising awareness to help Chamber members to appreciate the importance of
internationalisation can be a good starting point. What is more important is to provide concrete
advice and support to members who are facing difficulties, either internally or externally, in the
process of internationalisation. Further research investigating the specific applied barriers facing
Chamber members would be beneficial in order to gain a greater understanding of practical
concerns.

Both Chamber and non-Chamber members recognised the importance of sustainable
development as part of their businesses. However, non-Chamber members had slightly more
sustainable management systems in place. Sustainability management systems are important to
the long term development and performance of companies. The Chamber can work on
strengthening awareness of Chamber members’ understanding of sustainability, perhaps by
publishing specialised leaflets and information or organising regular themed seminars on a
particular topic as a starting point.
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In terms of key challenges facing businesses, “Attracting new customers” was seen as the
biggest challenge for both Chamber and non-members. The result of the research found that
non-members found most of aspects including “Competing with other firms”; “Attracting skilled
employees” and “Obtaining working capital” more challenging than Chamber members. The
result is encouraging as it may suggest that the service provided by the Chamber helps their
members to cope with the challenges facing the business. If this is the case, it is important to
identify good practices and to share this with relevant parties.

Further research in this area would be very helpful not only to strengthen the Chamber’s service,
but also to share good practice with other similar business support organisations, with the aim
to support a greater number of businesses and possibly grow membership.

5.2 UK and Chinese businesses
In this project, a comparative study between UK and Chinese businesses has been conducted.
The results suggest that Chinese companies appeared to be more internationally focused than
UK companies in both imports and exports. What is highlighted is that Chinese businesses are
not only more export orientated, as is generally known but that they are also more import
orientated as well. A significant number of Chinese businesses have overseas purchasing offices,
suggesting they are actively importing from outside China. This supports the emerging view that
China is going through a transitional period from the world’s largest exporter to becoming a key
importer on a global scale. This is useful information as a significant number of UK businesses
still see China as a supplier of cheap products, not realising that it can be a promising consumer
of UK exports. Further research on Chinese import activities in the UK and beyond can be
helpful in identifying the potential opportunity posed by China as an increasingly important
importer.

In the aspect of sustainable development, it appears that Chinese businesses perceived all the
aspects more relevant to their business, in comparison with the UK businesses. Likewise,
Chinese businesses exhibited greater degrees of sustainable management systems than UK
firms.
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The result may seem surprising, as China is a developing country and therefore is expected to
have a poorer awareness of sustainability issues and even lower acceptance levels by having
fewer sustainable management systems in place.

Judging by the result of the analysis this is clearly not the case. In fact, the Chinese government
have been active in educating and implementing sustainable development policies in the last
few decades, with its unique political and economic context, the Chinese government was able
to materialise relevant policies in a more effective and efficient manner 22. This highlights an
area to further explore the relevance of state policies and sustainable development in both
developing and developed economies.

By comparing the key challenges of both UK and Chinese businesses, the results of the research
found that while attracting new customers was seen as the biggest challenge for UK businesses,
attracting skilled labour was seen as the most significant challenge for Chinese businesses. As
China has been rapidly growing over the past few decades, having a shortage of skilled
employees is its biggest challenge and is very understandable. To tackle this issue, Chinese
businesses (both foreign and locally funded) have been actively seeking international talent by
organising overseas job fairs and campus recruitment events in the US, UK and other developed
(mainly English speaking) countries. While their initial aim was to recruit overseas talent, many
end up recruiting overseas Chinese students, suggesting the lack of awareness and acceptance
of overseas talents in the Chinese job market. This highlights the potential opportunities for
talented individuals from developed economies to seek job opportunities in China.

5.3 SMEs and Large Companies
By comparing the UK SMEs and UK large companies, Chinese SMEs and large companies, as well
as SMEs and large companies, some key findings were produced. In general, large companies
are found to be significantly more internationalised than SMEs, whilst analysis of UK companies
reveals a very different picture. In the UK, there is no significant difference in terms of
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internationalisation levels between SMEs and large companies, suggesting equally low levels of
internationalisation among UK businesses. This highlights the need for the UK government to
introduce more effective strategies to enhance internationalisation of UK businesses.

Our analysis shows that UK large companies found all of the seven aspects of sustainable
development more relevant to them than the SMEs. Likewise, significantly more large
companies had a sustainability-related management system in place. Analysis of Chinese
companies reveals a similar pattern. SMEs are likely to be less aware of sustainability issues and
have scarce amounts of resources to invest into sustainability related management systems. This
indicates a need for both UK and Chinese governments to raise awareness of sustainable
development issues and provide further assistance to SMEs on this issue.

In terms of key challenges facing businesses, SMEs identified “Attracting new customers” as
their biggest challenge; large companies identified “Attracting skilled employees” as their
biggest challenge. Notably, large companies found four out of the five aspects (except
“attracting new customers”) more challenging, in comparison with SMEs. Analysis of UK
companies reveals similar patterns. Notably, analysis of Chinese companies reveals a very
different pattern. In particular, Chinese SMEs found the aspects of “Attracting new customers”;
“Attracting skilled employees” and “Obtaining working capital” the most challenging. The
contrasting results that were produced from UK and Chinese companies highlight the different
institutional context of the two countries. Further research investigating the interplay between
institutional context and businesses would be helpful to advance our understanding of the key
challenges facing businesses across cultures and countries.

5.4 Conclusion
In conclusion, the research project helps to yield some interesting findings related to Chamber
members, in comparison with non-members and also Chinese businesses. The results of our
analysis not only help to advance the understanding of Chamber member as an interest group,
it also helps to advance the understanding of the strengths, weakness and opportunities for the
businesses. Furthermore, the results of this project helps to highlight some interesting areas
that are worth further investigation through future research to aid competitiveness, build
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exporting capacity and enhance business success. It is hoped that the findings of this report will
help to inform the Chamber in their decision making process in relation to the needs of their
members and strengthen the resilience and international abilities of this part of the UK.

6. Limitations and future research
This study is based on fieldwork material collected from across the UK and China in 2017,
consequently some of the findings may be limited to a specific cultural context and therefore
the generalisation across cultures needs to be further developed and explored to understand
fully business capabilities. Although it is not a small project, as it involved the participation of
hundreds of respondents from the UK and China, it generates some useful insights, it is still a
study on a relatively small project in general terms. Future research can take forward the
findings of this study in order to conduct a larger scale, quantitative and in-depth qualitative
piece of research to further explore the key areas discussed in this report. It can be anticipated
that these research topics will have the potential to yield more insightful findings to contribute
to this interesting and relevant area of research and development for business.

Future Research and proposed future research questions
1. To investigate the factors that give rise to Chamber members being less internationalised
than non-member. Research questions could attempt to assess the following factors:
-

business characteristics and organisational culture;

-

management vision;

-

perception and attitude towards internationalisation;

-

The key barriersto internationalisation.

2. While Chamber members and non-members recognised the importance of sustainable
development as part of their businesses, non-Chamber members had slightly more
sustainable management systems in place. Further research on the reasons that give rise to
this would be helpful to inform the Chamber in designing strategies in order to help their
members in this aspect;
3. e results of the analysis show that non-members found most of the key challenges more
relevant to them, in comparison with Chamber members.
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This may be a consequence of the Chamber’s service to its members. Research investigating
the services provided by the chamber in comparison with those found elsewhere by nonmembers would be interesting to see which service areas SMEs found most useful;
4. A further possible research question would be to investigate why UK companies appear to be
less internationalised than Chinese companies. The Chamber could make good use of its BCC
accreditation in order to obtain a countrywide assessment of attitudes towards
internationalisation. The results would be useful for WCNW and other networks across the
UK;
5. A similar question could be posed in reverse, examining why Chinese companies appeared to
be more internationalised than UK companies;
6. While Chinese large companies appear to be more active in internationalisation than SMEs,
UK large companies and SMEs appear to have equally lower levels of internationalisation. An
in-depth investigation to explore the reasons behind this would be of great interest to
relevant parties;
7. Another potential research question would be to investigate why Chinese companies
appeared to perceive sustainability related issues as more relevant than UK ones.
8. A key policy based study would be to compare and contrast the governmental policies
related to internationalisation, sustainable development and business support in the UK and
China;
9. Finally, when examining differing company sizes, a further research project could help to
explore the institutional context of China and the UK and their relationship with companies
of varying sizes. In particular, how does the institutional context influence the
internationalisation and key challenges facing the businesses?

36
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

Appendix 1 - Proportion of Overseas Sales and Employees Involvement in
International Business

Figure 22. Proportion of Overseas Sales - Chamber Members vs Non-Chamber Members
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Figure 23. Employees Involvement in International Business - Chamber Members vs NonChamber Members
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Figure 24. Proportion of Overseas Sales - UK and China
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Figure 25. Employees Involvement in International Business - UK and China
90.0%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%

0

1-10%

11-30%

31-50%

51-70%

71-89%

90-100%

China

23.7%

40.9%

21.5%

5.4%

4.3%

2.2%

2.2%

UK

78.9%

7.6%

7.2%

1.0%

2.4%

1.4%

1.4%

II
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

Figure 26. Proportion of Overseas Sales - SMEs vs Large Companies in the UK
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Figure 27. Employees Involved in International Business - SMEs and Large Companies in the UK
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Figure 28. Proportion of Overseas Sales - SMEs vs Large Companies in China
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Figure 29. Employees Involved in International Business - SMEs vs Large Companies in China
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Figure 30. Proportion of Overseas Sales - SMEs vs Large Companies
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Figure 31. Employees Involved in International Business - SMEs vs Large Companies
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About the West Cheshire & North Wales Chamber of Commerce
Mission Statement
The West Cheshire and North Wales Chamber of Commerce is the leading organisation representing the
business community across the whole of West Cheshire and North Wales. As an independent, not for
profit organisation, our objectives remain clear: to promote and encourage business for our members
and others regionally, nationally and internationally to improve commercial growth and prosperity.
Serving the business community in these diverse regions for more than 95 years, we aim to support
every type of business… from sole traders to large corporations. We tailor our service to suit our
members, developing an enviable portfolio of member benefits, business advice, export knowledge, free
events and training opportunities to help make your business a success.

Vision 2021
The West Cheshire and North Wales Chamber of Commerce celebrates its centenary in 2021. With this
incredible achievement in mind, the Chamber has created Vision 2021, a strategic vision that aims to, not
only enhance the Chamber, but drive our economy forward. In formulating our plans, we have consulted
with businesses in all four corners of West Cheshire & North Wales and with other organisations
campaigning on the issues we raise. The variety of perspectives and expert opinions we received in our
consultations have been built into this document, such that the West Cheshire & North Wales Chamber
of Commerce can state with absolute certainty that our campaign truly and accurately represents the
needs and wishes of our region’s business community.

These consultations resulted in four key areas that are seen as priorities, over the coming years, that will
enable businesses to thrive;





Ensuring we are the Authentic Voice of business that can deliver locally.
Creating enhanced Infrastructure & Connectivity for our region.
Bridging the Skills gap across West Cheshire & North Wales.
Promoting International Trade and stimulating regional Business Ambition.

Contact:
West Cheshire and North Wales
Chamber of Commerce
Queens Park Campus,
Queen’s Park Road,
University of Chester
CH4 7AD, Chester, UK
Tel: (44) 1244 669988
Website: https://wcnwchamber.org.uk
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About the University of Chester
Mission
The University was established by the Church of England in 1839. Within an open, inclusive and
supportive environment guided by Christian values, we seek to provide our students and staff with the
education, training, skills and motivation to enable them to develop as individuals and serve and improve
the communities within which they live and work. This Mission, which has helped shape our
development and diversification, continues to inform our future planning and enrichment as a
University.

Vision
At the heart of the University’s vision is our commitment to ensuring a rewarding student learning
experience, developing the expertise of our staff, providing teaching excellence, and growing our
research and scholarly profile. Fundamental to these ideals and aspirations is the positive impact that the
University has on the lives of our students, our staff, and our community, all of which underpin the
institution’s significant and growing contribution to the region and beyond. In valuing and celebrating
our long history and traditions, the University remains modern, dynamic and enterprising in its approach
to developing new opportunities. In particular, we are committed to engendering a sense of pride and
shared ownership in all those associated with us and with what we do.

Contact:
Business Research Institute
University of Chester
Riverside Building, Castle Drive
Chester, CH1 1SL, UK
TEL: (44) 1244 512888
Website: http://chester.ac.uk/bri
VII
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

Notes

VIII
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

Notes

IX
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

Notes

X
Business Research Institute
Internationalisation, sustainability and key challenges facing SMEs: a comparative study of UK and China

